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MARKETING ANALYTICS 

 
 

1. INTRODUCTION 

This course will introduce participants to the tools and techniques behind a 

systematic and analytical approach to marketing decision-making. Students will be 

exposed to big data and how utilizing specific analytic technique to improve marketing 

strategies.  

 

 

2. OBJECTIVES 

At the end of the module, the participants will be introduced to various data analytic 

tools suitable for marketing strategies and decision-making. The interpretation 

techniques to solve issues relating to the strategy and challenge in marketing will be 

exposed to the participants. 

 

 

3. CONTENTS 

This module will introduce students to the tools and techniques behind a systematic 

and analytical approach to marketing decision-making. Students will be exposed to 

the analytical challenges faced in marketing and introduced fundamental marketing 

strategy principles to address the challenges. Students will develop analytic 

competencies of principles by learning how to measure customer preferences, 

establish different market segmentation methods, identify potential or attractive 

customers to target, determine the best positioning for a brand, and develop new 

products.  Data analytics will be demonstrated using techniques such as conjoint 

analysis, cluster analysis, positioning maps, logistic regression, response and choice 

models. 

 

 

4. METHODOLOGY 

Interactive lecture, discussion, case study and practical exercise. 

 

 

5. SUITABLE FOR 

Working professionals, academics, students, researchers, entrepreneurs or any 

individual who have interests in learning online marketing, business analytics and 

decision making. 
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6. DURATION 

2 days / 9:00 a.m. – 5:00 p.m. 

 
 
 

7. TRAINERS’ PROFILE 

 
 

ASSOC. PROF. DR. SITI HASNAH HASSAN 

 
 Dr Siti Hasnah Hassan is an Associate Professor in marketing at 

School of Management, Universiti Sains Malaysia (USM). She 

joined the university after completing her PhD at the Australian 

National University in January 2009. Prior joining to USM she was 

a lecturer at Universiti Malaysia Sarawak, UNIMAS from 2001 to 

2009.  She has been lecturing for many years on courses such as 

Principle of Marketing, Integrated Marketing Communication, 

Marketing Research and Analytics and other marketing courses.  

Throughout the year, she has taught and supervised undergraduate, MBA, Master 

of Art and PhD students. To date, she has graduated numbers of PhD and Master 

students as a main and co-supervisor. 

 

As an avid researcher, she endeavours to continuously extend the body of 

knowledge in inter-disciplinary sections between consumer behaviour and 

marketing. Her research interest areas include convergence and divergence of 

consumption behaviour, Islamic marketing and branding, hijab fashion, halal food 

marketing, religious and spiritual tourism, including research in grounded theory and 

mixed methods. She is currently completed and holding several research grants, 

including fundamental research grant from the Ministry of Education, Research 

University (RU) grant and external grant as a principal investigator.  She is also 

actively involved with consultation/contract research programs with few companies 

such as Jabatan Perikanan Malaysia, Motorola, Silterra, Global ENVDVK and others 

 

Given the number of research grants and projects that she led, Dr Siti Hasnah 

Hassan has published articles in refereed international journals, including ISI-

Indexed and indexed in Scopus, ERA and other non-cited index journals. She has 

also co-edited a research book entitled ‘The Changing Consumer and Market 

Landscape in Malaysia’, published by Penerbit USM. This book is a collection of 

chapters concerning the changing landscape in Malaysian consumer and business 

markets.  She has shared and presented my work in many competitive conferences 

at both the national and international levels for which I have won several best paper 

awards too. 

 
 


